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Neil has over 20 years’ experience in the aviation and loyalty businesses, as the former head 
of CRM and loyalty for Qantas and as the head of Seabury Aviation and Aerospace’s loyalty 
practice in New York.    
He joined Virgin Australia as CEO, Velocity Frequent Flyer in August 2012.  He is leading the 
Velocity programme through its next phase of expansion as a key plank in the airline’s 
“Game Change” programme.  
He is a former director of the Australian Direct Marketing Association, of Plan International 
Hong Kong and is currently a director of Plan International Australia, a global child-rights 
based development agency.   


