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About AARP 

• Non-profit, non-partisan membership organization 
for people age 50 and older 

• Over 37 million members 

• Information, resources, and educational programs 
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The population of Americans over 65 is 
growing… 

Over the next 25 years, Americans 65 and older 
will increase in population by nearly 35 million—
moving from approximately 12% of the total 
population to 20%.   

…and living longer!  
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Drivers 65+ are the fastest growing age group   
                           on the road today.  

1 in 4 DRIVERS 
65 AND OLDER 

30 MILLION 
DRIVERS AGE 65+ 

By 2030:  

Source: NHTSA, DOT. Traffic Safety Facts 2008: Older Drivers 



Older Drivers in the United States 
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Older Drivers in the United States 
50+ Share 

Source: 2009 National Household Travel Survey; Cars.com 2011; AARP 2012 Member Opinion Survey 
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AARP Members stop driving annually 
 
Most turn to rides with others, walking, 
public transportation, and then taxis 
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How Does AARP Shape its Work? 

• Deep understanding of the 
50+ 
– Member Opinion Survey 
– Broad Research and 

Segmentation 
– Understand Local Variation 

• Mobility 
– Specific surveys 
– Focus Groups 
– Academic studies 
– Public Policy Institute 
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69% of AARP Members Cite 
Continuing to Drive as a Top Concern 

Driving Issues 

•Physical and health changes 

•Confidence/ Safety concerns 

•Cost of driving 

•Complexity – technology 

•Environment 

Driving Needs 

•Care for family and self 

•Stay in my home 

•Stay connected 

•Get to work 

•Travel 

9 Source: AARP 2012 Member Opinion Survey 



AARP Driving  

Products 

Education 

Policy & 
Advocacy 
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POLICY AND ADVOCACY 
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AARP Policy 
• Comprehensive 
• Set by AARP’s Board and National Policy Council 
• Mobility Topics (45 pages!): 

– Planning and Livable Environment 
• Complete Streets 

– Safe Driving and Licensure 
• Regular in-person renewals and screening for all ages 

– “Health conditions not birthdays” 

• Distracted driving 

– Vehicle Design and Occupant Safety 
• Require training on advanced features 

– Community Transportation 
• Ensure proper funding 

– Transportation Coordination 
• Government coordination of services 
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Advocacy 

• Federal advocacy 

• State and Local 

• Local Actions 

• Market 
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EDUCATION 
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AARP Driver Safety 
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• Classroom course launched in 1979 

• Over 14 million participants (>500k per year) 

• Classroom setting or online 

• English or Spanish 

 



AARP Driver Safety Course Details  
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• The course lasts four, six, 
or eight hours depending 
on individual state 
requirements 

• Although designed for 
drivers 50 and older, the 
course is open to all 
licensed drivers 

• 100% facilitated by AARP-
trained volunteers 

Maintaining 
proper following 

distance 

Changing lanes 
and turning at 
intersections 

Effects of 
medication on 

driving 

Dangerous blind 
spots and 

distractions 

Reaction time 
and flexibility 

Vision and 
Hearing for 

driving  

Key Topics Include: 

*Legislation has been enacted in 36 states and DC mandating multi-year discounts on insurance premiums 
for completing the course. Additionally, many insurers offer voluntary discounts in other select states. 



AARP Driver Safety Curriculum 
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• Developing a new, research-based curriculum 

• Launch date: January 1, 2014 

• National Older Driver Safety Expert Panel 

• Eastern Virginia Medical School Research Study 

 



Impact on Drivers 
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97% changed at least 
one driving behavior 

73% always 
checking blind spots  

Most common behaviors changed:  

65% proper 
following distance 
and space cushion 

3 seconds  

1 

2 

Additionally:  
 89% report they are likely 

to recommend the course 
to family and friends 
 

 83% report they are likely 
to take the course again 

 
 Self-policing behaviors: 

 7% more limit night 
driving (to 21%) 

 8% more limit bad 
weather driving (to 
24%) 

 
 

Source: AARP Research & Strategy Analysis. 2010 Driver Safety Program Evaluation: 
A comparison of baseline and follow-up findings. Washington (DC): AARP; 2010.  



Offerings Extend to Family 
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We Need to Talk 
• A free, one-hour educational program 

• Offered online or in person 

• Helps caregivers or those with an older 
parent or spouse assess their loved 
one’s driving skills and understand how 
to approach a conversation about 
hanging up the keys. 

• Produced by AARP, based on 
information created jointly by The 
Hartford and MIT AgeLab. 

• Take the seminar: 
www.aarp.org/weneedtotalk  
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http://www.aarp.org/weneedtotalk


CarFit 
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• A free, in-person 
educational program 

• Sponsored by AARP, AAA, 
and the American 
Occupational Therapy 
Association 

• Offers older adults the 
opportunity to check how 
well their personal vehicles 
"fit" them. 

• Learn more: www.car-fit.org   

 

http://www.car-fit.org/
http://www.car-fit.org/
http://www.car-fit.org/


PRODUCTS AND SERVICES 
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AARP Licensed Products and Services 

23 



http://www.thehartford.com/matur
e-market-excellence/vehicle-
technology 

http://www.thehartford.com/mat
ure-market-excellence/exercise-
for-mature-drivers 
 

Products Can Move the Market 
 
AARP’s For-profit subsidiary 
manages selection and quality 
control of partners. 
 
Important to find partners who 
value the 50+ 
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MARKETING AND KEY TAKEAWAYS 
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Insight Driven 

Primary motivator for taking our course for first-time 
participants is the potential for insurance savings 

Critical to include clear imagery and call to action 
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2013 National Marketing 

PRINT 

DIRECT 
MAIL 

EMAIL 

ONLINE 

MULTICULTURAL 
VOLUNTEER 

TOTAL MARKETING IMPRESSIONS 
Several Hundred Million 
 

Source: AARP Internal Reports; Pew 2012; AARP Member Opinion Survey 

8 in 10 AARP Members are online 
• Up from 70% two years ago 
 
40% of the 50+ have tablets 
 
50% of AARP members 50-59 have 
Smart Phones  
 
Technology Considerations: 
• Opportunity to explain 

technology in automobiles in a 
non-threatening manner 

• Consider games as a channel – 
25% of AARP members go online 
daily to play games 

 
 
 



Key Considerations 

• Start with understanding wants and needs 
overall 

• Focus on evidence based solutions – help 
navigate through popular trends (brain health) 

• Include the entire family in both marketing 
and solution development 

• Use peers to communicate and interact 

• Consider technology an ideal point to start 
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THANK YOU! 
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